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TeHAEeHUMM B OTPACU KabesibHON M
KabesibHOM NPOMBILLUJIEHHOCTH, AAaHHbIE U
aHanums

MpoBoAHbIe N KabenbHble KOMMAHUN NPON3BOAAT
N30/1MPOBaHHbIE ONMTOBOJIOKOHHbIE Kabenn - KoTopble
npencTasnsfoT cobon ceTesble Kabenu, cogepxxawme
XKWJbl N3 CTEKJIOBOJIOKHA BHYTPY N30JIMPOBAHHOMO
KOpMyca - U KoakChanbHble Kabenu n gpyrue
N30/IMPOBaHHbIE LIBETHbIE MPOBOJA, KOTOPbIE
npeacTaBnstoT cobon MmeaHble 1 aNtoMUHNEBbIE
NnpoBOJa, UCMOJIb3yeMble B TaKMX OTPACANX, Kak
3HepreTnka, aBTomobmnecTpoeHue,
TeNEeKOMMYHUKaLMK 1 ap. apyrue.

MponomxanTe YnTaTb, 4TOObI Yy3HATL 6onbLue 06 3TOM OOLLIMPHON, CNOXHON rNobanbHOM NHAYCTPUK,
C AAHHBLIMM N aHaNM30M M3 HefaBHero otT4yeTa The Business Research Company .

BO3MO>XXHOCTU U TEHAEHL UM PbIHKA NMPOBOJIOKU U Kabens

[OCTUXKEHNSA B TEXHOIOrMAX CMapT(OHOB, TaKMX KaK TEXHON0rnsa BbICTPON 3apsakn, YBENNYNBAOT
Cnpoc Ha kabenn ansa 6uICTpon 3apsakn. bbICTPo 3apsxatolmecs Kabenn - 3To aKTUBHbIE MeAHble
Kabenn onsa nepefayn AaHHbIX, B KOTOPbIX MCNOb3YEeTCA OAUH UAN HECKOJIbKO KPEMHWEBbIX YMMOB
(MoNynpoBOAHMKOB) A1 NOBbILEHNS NPOM3BOANTENBLHOCTU Kabenen. B coyeTaHnm C HOBOW
TexHonornem ans CMapTgoHOB 3TN Kabenn No3BONAT COKPATUThL BPEMS 3apsiKn CMapT(hOHOB
npuMepHO 10 30 MUHYT, YTO ABNAETCSA OJHOM N3 CaMbiX HONbLUNX BbIrOAHbIX TOYEK, KOTOPbIE
KOMMaHWUN-NPOMN3BOANTENN CMAapPTGOHOB MOryT UCMONb30BaTh A5 MPUBAEYEHNS HOBbIX

K/IMEeHTOB. Hanpnmep, HelaBHO BbiNyLLEHHbIE cMapTdoHbl OnePlus ncnonb3ytoT TexHonoruno Dash
Charge, koTopas B co4eTaHun C Kabenamm OBbICTPON 3apaaKn NPUBJIEKAET KJIMEHTOB CBOEN
(byHKUMen bbICTPON 3apaaKu.

KomnaHum-nponssoanTenn kabenen Takxe HapalLMBalOT MOLLHOCTY MO NPOW3BOACTBY OrHEYMOPHbIX
kKabenen, 4T0bbl NATW B HOTY C PACTYLLUM CAPOCOM Ha 3TY NPOAYKLINIO CO CTOPOHbI CTPOUTENLHON
NPOMbILAEHHOCTU. OrHecTorkue Kabenn npefHa3HayveHbl A58 OrpaHUYEHNS pacnpoCTpaHEeH s
naaMmeHun. Y HUX eCTb INCT AN1S OFPaHMYEHNs ObiMa U TOKCUYHBLIX Fa30B, BblAEAAOWMXCA Npn
noxxape. 311 Kabenu npegHa3HavyeHbl 44 NPOKNaLKN B BONbLUNX XKUIbIX, KOMMEPYECKNX 34aHUSAX U
NPOM3BOACTBEHHbIX NOMeLLEHMAX. KpynHble KOMNaHUK, npeajaratowme orHecTonkmne Kkabenu,
BKJtoYatoT Prysmian Group, Nexans, TPC Wire & Cable Corp., Cavicel, Cleveland Cable n gpyrue.



CermMeHTauma M NPOrHo3bl pbiHKa NPOBOAOB M Kabenewn

nobanbHbIA PbIHOK MPOBOAOB U Kabesien MOXXeT ObiTb CErMEHTUPOBAH KaK ONTOBOJIOKOHHbIE
kKabenu, koakcnanbHble kKabenu n gpyrue kabenn. Lpyrune kabenn Bkao4aloT B cebs M30MpOBaHHbIE
Kabenu, Kpome M30MPOBAHHbBIX KOAKCUasbHbIX U BOIOKOHHO-ONTMYECKUX Kabenen, 6opToBbIx
Kabenen n kabenen ona camoneTos 1 aBToMobunen. ITn kabenn NCNONbL3YTCA ANA Nepenaym
LaHHbIX 1 3HEPrumn. ITOT CErMeHT BK/OYAET NPOBOAA, KOTOPbIE UCMONb3YIOTCA NS INEKTPUYECKMX
Lenen 1 NPOBOAKM MAaThl B aBTOMOBMAAX, MalLMHAX U CTPOUTENLCTBE B AOMOJIHEHME K

NHpPaCTPYKTYype.

Opyrue kabenn 6bian KpynHENLLIMM CErMEHTOM Ha MMPOBOM PbiHKE NPoBoAO0B 1 Kabenen B 2018
ro4y, Ha ux posto npuxoaunnocb 6onee 72% pbiHKa. 3TO CBA3aHO C LUMPOKOMACLUTabHbIM
NCNoJsib30BaHMEM Kabenewn, Takmx Kak n3onnpoBaHHble Kabenn, bopToBble Kabenun, kabenu
CaMO0J1IeTOB M CaMOJIETOB, Ha PblIHKaX KOHEYHOr0 MCMO0JIb30BaHNSA, TakKMUX Kak aBToMmobunu,
NPOn3BOACTBO CaMOJIETOB M CTPOMTENbCTBO. OXKNAAETCH, YTO 3TOT CerMeHT BbipacTeT ¢ 99,23 mnpg
nonnapos B 2018 roay oo 114,33 mapa aonnapos B 2022 roay nNpu eXxerogHoM pocte bonee
3,5%. OXxnpaeTca, 4TO ONTOBOJIOKOHHbIE Kabenu, ABAsIOWMeCcs BTOPLIM N0 BEIMYNHE CEFMEHTOM B
2018 roay, byoyT pacTu caMmbiMy BbICTPLIMKU TeMAaMu K 2022 rogy Npu eXerofHoM Temne pocTa B
20,3%. 9T0 06bACHAETCA POCTOM OTPAC/IEN KOHEYHbIX NOJIb30BaTENEN, TaKNX Kak
TeNeKOMMYHMKaLMK, N NpaBuTeNbCTBEHHBIMU UHULMATUBAMW, HanpaBieHHbIMU Ha yJyYlleHne
NH(PACTPYKTYpPbI CBA3W, YBEANYMBASA TEM CaMbIM CNPOC Ha ONTOBOJIOKOHHbIE Kabenu.

CcbiNlKa Ha cTaTblo: TeHOeHUMN B oTpacam KabenbHoW 1 KabesibHOM MPOMBbILWIEHHOCTU, AaHHbIE U
aHanus
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