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FnobanbHan nepcnekTusa 2020 ropa ¢
pa3OuBKOM NO permoHam

R .« [lporHo3bl pocTa He OMpaBAaNNCh, TOPrOBbIX CMOPOB NPEA0CTaTO4HO, a
SR .

%
E ¢ o reononTn4eCKana HanpaXXeHHOCTb 06OCTpF|ETCFI.

B 3Tux ycnoBusax pykoBoAUTENN MHOMOHaLMOHANbHbLIX KOPNOpaLWii «<MeHee yBepeHbl B byaywem
Crpoce n HopMaTUBHOM Cpeae, YeM Koraa-nmbo B npeablayLleM OecATUNeTUn», - CHUTaT
aHanuTukn DuckerFrontier, aHanMTUYe€CKOM N KOHCANTMHIOBOWN KOMMAHWUK CO WTab-KBapTUpPOM B
BawuHrToHe, okpyr Konymbéus.

FnobdanbHaa nepcnekTusa 2020

XoTa rnobanbHas s3KOHOMUKa MOXeT nepenTun B 3amenneHue, DuckerFrontier oxxupaeT 6onee
nocTeneHHoro, Ho 6onee wupokoro rnobansHoro pocta B 2020 roay. OXXnaaeTcs, 4TO 3KCNOPT U
MPOMbILLIEHHOE MPON3BOACTBO CTabNAN3MPYIOTCS, AaXKe eC/iM TOProBble BOVHbI MO-MPEXHEMY
TOPMO3AT 3KOHOMUKY. [13-3@ 3HAYUTENbHbIX PUCKOB CHUXXEHUS LIeH, DUPMbI SOJKHbBI NOAXOANTb K
2020 rony € OCTOPOXHOCTbIO.

MepcnekTuBbl 3anaaHoun Esponsbl 2020

MHOXXeCTBO (haKTOPOB MOXXET NoMellaTb BOCCTAaHOBJIEHUIO €BPO30HbI, B TOM Yucse
NPOLO/MKAOLLMECS TOProBble BOMHbBI, pe3kui crnag B Kutae, nonntuyeckune becnopsaakm B Utanum un
cueHapum bespencteus Brexit. DuckerFrontier npeackasbiBaeT, 4TO NPoM3BOACTBO byneT 60poThCs B
2020 rofy, HO Apyrue CEKTOpbl, Takme Kak noTpebuTens, yCayrm n CTpOUTENbCTBO, MOMYT CTaTb
NCTOYHUKAMMN CUJIbI.

LleHTpanbHasa EBpona 2020 NMepcnekTuBa

Y10 KacaeTcs pbiHKOB LleHTpanbHOM EBpOMbI, aHaANTUKK NPOrHO3NPYIOT, 4TO «60see HU3KMM
BHELUHWI CNPOC, OrpaHNYeHHble PbIHKW TPyAa U CHUXKEHME POCTa YaCTHbIX UHBECTULMI NpUBeayT K
3aMeTHO bonee MarkoMy pacwimpenmnto B 2020 rogy». MonoXnTensHbIMU (hakTopamMn SBAAIOTCA POCT
BHYTpeHHero notpebneHuns n 3apaboTHon nnaTel, HOBLIN LMKA BbibopoB 1 EC huHaHCMpoBaHWe ans
noaaep>XXKnN MHBECTULINNA.

MepcnekTuBbl bavnxHero Boctoka n CesepHou Adpuku oo



https://www.marketresearch.com/Frontier-Strategy-Group-v4129/Western-Europe-Outlook-12735170/?progid=91615
https://www.marketresearch.com/Frontier-Strategy-Group-v4129/Central-Europe-Outlook-12735176/?progid=91611
https://www.marketresearch.com/Frontier-Strategy-Group-v4129/Middle-East-North-Africa-Outlook-12852599/?progid=91611

2020 ropna

MpeonpuaTus, paboTatoLimne B 3TOM pernoHe, CTaJKMBaAKTCA CO CJIOXKHON PbIHOYHOW Cpenon noj
BJIMSAHNEM HaNpsHXKeHHOCTN B OTHoWweHusAx mexay CLLUA n VipaHoM; BoHa B

NemeHe; HeonpeaeneHHOCTb B JInsaHe, Amxupe u Vspaune; n TpyaHocTn B Cupun, Vipake un
Jlnsmmn. OgHako Katap, Mapokko 1 KyBenT, Kak 0XXMAAeTCs, OCTaHYyTCA CTabuibHbIMUN.

S Adpuka ub Caxapsl 2020 lNepcnekKTUBbI

«Y THK nmeeTtcsi MHO)XeCTBO BO3MOXKHOCTEN AN yCKopeHns BusHeca B CTpaHax ADPUKK K ory oT
Caxapbl NyTeM paclimpeHns Ha BbICTPOPaCcTYLWMX PbIHKAX U MCMOJIb30BaHUS HOBbIX BO3MOXXHOCTEN B
CaMbIX pa3HbIX OTPAC/IAX NPOMbILLNEHHOCTW», - yTBepXaaeT DuckerFrontier. Tem He MeHee,
KOpnopaLuumn AoMKHbI NAAHUPOBaTb (haKTOPbl CHYXXEHWUS, KOTOPbIE MOTYT 0C/1TabuTb NokKasaTenu
npogax< n Npubbinu.

A3unaTtcko-TuxookeaHckuu 2020 ron

APAC nmeeT npoYHble OCHOBBI 4151 MPOLO/DKEHNS POCTaA, HO SKOHOMMYeCKas HeornpeaeleHHOCTb
pacTeT, ocobeHHo ana Kutasa. DuckerFrontier cyntaet, 4To Kutam Bpag M cornacutcs ¢
TpeboBaHmamm CLLUA Ha ToproBbix neperosopax, 1 B oTBeT CLUA 6yayT TONbKO yCUANBATb
faBneHve. B pesynbtaTte Kutan CTaHeT MeHee roCcTernpuuMHbIM 41 MHOMOHaLMOHa IbHbIX
Koprnopauuin, basnpytowmxcs B CLUA.

La Tin America 2020 lNepcnekTuBa

OrnagbiBadach Ha3apg Ha JlaTuHCKyo AMepuky B 2019 roay, kKomnaHum onepenuan 2018, Ho He
pocturnn uenein. DuckerFrontier He oxunaaeT, 4To 2020 rog 6yaeT cuabHO oTanYaTbes oT 2020
rofa. bonbwunHcTBO CTpaH byayT paboTaTb Ha ypoBHe 2019 roda ¢ PMKCMPOBAHHBLIMW LeHaMN Ha
CbIpbe 1 BbICOKOW NOABEP)XEHHOCTbI TOProBbIM U NOJNTUHECKMM COpaM.

Ccbinika Ha cTaTblo: [nobanbHasa nepcrnekTuea 2020 roga ¢ pa3buBKOM Mo pernoHam
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